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The primary goal of the course is to develop the essential communication and language skills needed in business context. The

course aims at developing students' speaking, listening, reading, and writing skills for business purposes
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1. To train the students about using different business words.
2.To develop presentation skills.
3. To describe trends in Management, Finance, Technology and other fields.
4.To train the students how to write a business letters, report writing, and making presentation.
5. To communicate with others in practical, business oriented situations.
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Company profile, structure and history, vocabulary of the company legal

”'

Organizations. status, and responsibility

3 Good presentations: content, structure, preparation and language. Y

Vocabulary Motivation, job satisfaction. Employment and Recruitment.
of employment, writing CV, application letters.

Products and brands.

Developing new products.

Marketing and advertising.

Words and phrases for advertising media.
3 Presenting product and its advertising campaign. 1

Globalization and risks.
3 Discussing everyday risks and business risks. \

Discussing advantages and disadvantages of globalization.

Communication & Meeting
Writing a business report.
Practice in decision—-making skills.

The language of meetings.

Business Ethics.

Discuss business ethics.

Writing Summary.

What is a summary, steps in writing summaries?
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Communicating in Business English, Bob Dingen, Compass

% 80 . ol (e oS s aay aaje JS 2255 Publishing, (2003)

Business Benchmark Pre—Intermediate to Intermediate,

Bailal) aal yall

Norman Whitby, Cambridge University Press (2006).
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